NINAKAZ AZIOAOIHZH>

Ynoyneinv yia cUgBaon avadeong épyou

O¢ocig: Tpeig (3) Edikoi EmIOTRAHOVEG - EPNEIPOYVWHOVEG, yia TNV HE
€181koTnNTa OlKOoVOHOAGYyou / Aloiknong EmiXeipoewv, yia Tnv KaAuywn Twv
avaykwv  uloroinong TG  Mpdénc: «Movada Kaivotopiag  kai
Emixsipnuatikotnrag (MKE) Tou TEI KpATng», 010 nAdioio Tou Enixeipnaiakou
Mpoypdupatog «Eknaideuon kai Aila Biou Maénon 2007-2013»,T0 onoio
ouyxpnuaTodoteital and Tn Eupwnaikn Evwon (Eupwnaikd Koivwvikd Tapeio) kai
ano EBvikoUg Mopouc. (MpdokAnon A.M. 806/d.30.1 )

AvTIKEiJEVO anacXOoAnong:
JuppeToxn otnv ulonoinon Tng dpdonc: Aidaokahia / OIaAEéEEIC oTa nAqiola Tou
pabnuartog «ANAMTY=H EMIXEIPHMATIKQN 2XEAIQN KAINOTOMIKQN
EDAPMOIQN>», kai €101kOTEPQ:
o 2xedlaopog / AvanTtu€n EknaideuTikoU YAIkOU
e AvaAnyn d10aokaAiac kal ouvagwv €pyaciwv OTd NAdiold Tou pabnuaTog
«Avantuén Enixeipnuatikwv Zxediov  Kaivotopikwv Egapuoywv» yia 2
egaunva.
To padnua 6a nepiAauBavel Tnv akdAoudn BepaToAoyia:
e MeBodoloyia eknOVNONG EMNIXEIPNHATIKWV OXEDIWV
'Epeuva ayopdc: pEBodor avaiuonc npoopopdc kai {ATNong
XpNHATOOIKOVOUIKOG OXEDIAoHOG ENIXEIPNMATIKOU axediou
MpoUnoAoyiopog Enixelpnuatikou Zxediou
Oikovopikd Mavatfuevt: KooToAoynon, TidoAoyiakry MOAITIKA, EnevOuTikeg
ano@aceig
>xedlo Marketing
e Xpnoeig Texvohoyiwv MAnpogopikng kal Enikoivwviwv (TMNE) oto Mavat{uevT
Kal MAPKETIVYK TWV EMNIXEIPAOEWV
e EnixeipnuaTikeg ouvepyaaieg: pEBODOI Kal OTPATNYIKEG
e [pocopoiwon We xpron NAEKTPOVIKNG NAATPOPKAG: Anpioupyia enixeipnong &
KaTtdapTion enixeipnuaTikol oxediou

AMAPAITHTA NMPOZONTA:
O1 unowneiol Ba npenel va dIabETouV KaT’' eAAxIOTO Ta €ENC NpooovTa:
o KaToxor AidakTopikoU dINAWKHATOG
e Epneipia / npolnnpeoia og axediaopo kal didackalia pabnudtwv KavoTouiag
Kal ENIXEIPNKATIKOTNTAG O€ TPITORABUIa eKNaideuan.
e AiIdaokalia o avwTartn TpIToBaduia eknaideuon oe nuedand r alodand
1dpUpara.
e KaAn yvwon ayyAikng yAwooag
e EKNANPWMEVEG OTPATIWTIKEG UMOXPEWOEIC YIA TOUGC APPEVEC UMOWNPIO



NINAKAZ AZIOAOrHZHZ

ONOMATENQNYMO AIAAKTOPIKO NQZEI> EMMEIPIA 2E | AIAASKAAIA 2E | ATTAIKH 2TPATIQTIKEZ | ZEIPA
AINAQMA AZIONOIHZHZ 2YNA®H ANQTATH | TAQZZA YIMNOXPEQZEIZ KATATA=ZHZ
KAINOTOMIQN MAGHMATA BAGMIA (F'IA APPENEZ)
>E A.E.I/T.E.I. | EKMAIAEYZH
1. ZAKKAZ NIKOZ NAI NAI 10 €Tn 17 £1n NAI NAI 1
2.AHMOY EIPHNH NAI, 2004 | NAI 8,5 £Tn 8,5 £Tn NAI NAI 2
(MANAGEMENT AIdaKTOPIKO
anoAuTta oTnv AyyAia
ouvageec)
3. MMNAAAAZ MANATTQTHS | NAI, 2009 | NAI OXETIKA | 2 €TN 2 €T NAI NAI 3
(MARKETING MIKPR  EMEIpia. AidakTopikd
anoAuta Adeld  AoKNONG oTtnv AyyAia
OUVaQEQ) 0IKOVOMOAOYIKOU
ENAyyEALATOC
4. >XOINIQTAKHZ NIKOZ NAI, 2008 MoAU 1 éTog 4,5 £tn oto TEI | ETS - TOEIC NAI 4
(FINANCIAL, NEPIOPITHEVN KpnAtng
anoAuTta
OoUVAQEC)
5.0ANOYPITAKHZ NANNHZ | OXI(éxel Mia | OXI 1,6 €10C 1,6 €Tn oTo TEI | KPATIKO Aev unapxel | Mn
BeBaiwon  yia KpnAtng MNIZT/KO nIoTONOINTIKO EMAEEINOG
gknovnon) (Eningdou B)

Ap. Mapiog ZwTnpiadng,
Kabnyntng T.E.L. KpATng

HpdkAeio, 19/09/2011
H TPIMEAHZ ENITPOMNH A=IOAOIMHZHZ

Ap. NikdAaog KopvnAiog,
Kabnyntng T.E.L. KpAtng

Avdpeag AvaoTaoakng,
KadnynTng Epappoywv T.E.I. KpATNG




